GEOG2137 Introduction to Research Design (6 credits)
Course Teacher: Dr Alex Y H Lo
Objectives
To introduce students to different research methods and techniques, and help students develop skills
in field data collection, data analysis and presentation of findings.
Course Synopsis
This is a foundation course on applied research in the social sciences in general and human
geography in particular. It is designed to introduce the key elements of a sound research design and
offer training in basic research techniques. This course begins with an introduction to research
methodology, followed by exercises to design and implement research experiments relevant to human
geography. Both qualitative and quantitative methodologies will be covered. Field activities, such as
questionnaire survey, are an essential part of this course. This course also covers the selection and
use of various methods and tools for processing, analyzing and presenting data collected.
Lecture Topics

What is research?

Concepts and methodologies

Problem identification and hypothesis testing

Research instruments and measurements

Data Collection

Analysis techniques

Data analysis

Data interpretation

Organization and presentation of data

Ethics in human research
Assessment
100% coursework (consists of written exercises, practicals, and group project).
Learning Outcomes
Knowledge:

Understand the key elements of a sound research design

Understand the strengths and weaknesses of various research methods and tools

Interpret, organize and present data in a systematic way
Skills:

Design experiments and sampling schemes

Collect, analyse and interpret data

Use data analysis techniques
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